
 

Next Bee Corporation 

1024 Iron Point Rd, Suite #1003 
Folsom, CA 95630 
1-800-547-1618 

Gamification Apps for Employee 
Engagement 

How Gamification helps Drive Business 
Growth? 

 

 

 

 

 



2  

Before going forward to learn how Gamification helps enhance you business growth, let’s             

clear our conception with what actually Gamification is? Gamification is categorized as the             

utilization of diversion mechanics and progression to drive game-like engagement in a            

non-game setting. Gamification is the utilization of game-like ascribes to drive game like             

player conduct in a non-diversion setting. The utilization of game characteristics incorporates            

diversion mechanics/flow, game plan standards, gaming brain science, player travel, diversion           

play scripts and narrating, and additionally whatever other parts of recreations. To drive             

diversion like player conduct, like engagement, connection, compulsion, rivalry, cooperation,          

mindfulness, learning, as well as whatever other watched player conduct amid game play. 

Gamification builds the apparent capacity of clients by making troublesome undertakings or            

difficulties less complex either through practice or by bringing down the initiation limit of the               

focused on behavior. Gamification is that it includes making work progressively fun by             

utilizing the ideas of Gamification. It’s about making sense of approaches to make             

arrangement with motivators and inspiration. You increment efficiency and execution and you            

can draw in a higher-quality worker, this up and coming era of representatives or millennials               

era that carry with them their expanded innovation aptitudes. 

Gamification: The Fusion of Four Principles 

● the blast of web-based social networking usage 

● the portable transformation 

● the ascent of huge information 

● the rise of wearable registering 

How Gamification Works? 

Gamification is used by brands to stir laborers, make sound contention among gatherings,             

make buzz or social confirmation, and bolster customer dedication, among various points of             

interest. With a grouping of strategies – some easy to execute, some requiring course of               
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action early, coding, or concentrated fitness – any business can use Gamification to hint at               

change comes about, paying little mind to what your objectives are. 

Gamification is not actually a game, it’s an advancing framework that uses basic parts of a                

site or application. Like, offering more concentrations in return of Facebook sharing or             

referrals. Gamification programs by Nextbee bolster your coffer by encouraging clients to take             

exercises. The publicizing system sets and achieves new targets, not in the least like obsolete               

strategies. 

Gamification is utilized as an engagement apparatus for quite a long time in deals              

motivations, channel advancements and representative acknowledgment activities. Many        

organizations utilize gaming mechanics like scratch cards, group challenges, sweepstakes,          

tests, finishing an online profile, identifications, and so forth to guarantee enthusiasm for the              

key exercises that will drive member comes about. As associations turn out to be more               

centered around business destinations, diversions can make the working environment more           

gainful and build up associations with likeminded individuals through fun and amusement.            

Give us a chance to dive further to see whether they are suitable techniques to accomplish                

genuine business comes about. 

Below are some of the steps that need to keep in mind when following Gamification strategy: 

● Set Gaming Strategy: The starting step in setting up the Gamification strategy is to              

make a proper measurable gaming strategy that will help in achieving your business             

objectives. The best game makes a story that is identical with their regular difficulties.              

It must be inventive and fortifying, however in the meantime, have the capacity to              

accomplish a definitive objectives of the association. Take note of that the level of              

exertion put in by the players breaks even with the level of reward they can acquire. 

● Indulge maximum of Clients in Gaming strategy: The more the participation of clients,             

the more responsive will be the Gamification plan. A recent study by the Harvard              

University showed that representatives have expanded levels of engagement in the           

 

 

 

 



4  

event if they can know where they remain as far as advance at work. Techniques to                

procure rewards, win focuses and achieving higher elevations in your gaming           

structure, will draw in and engage players to remain concentrated on the true             

objective. 

● Use Loyalty and Reward Programs: Customer securing by method for online referral            

advancing has transformed into a short lived drift every business needs to join,             

especially privately owned businesses. Asking for that a present customer welcome           

their colleagues to your site consequently of something remunerating has genuinely           

worked splendidly in the support of modernized sponsors. 

Effects of Implementing Gamification Strategies 

● Increased Performance 

● Enhanced Employee Productivity 

● Increased Employee Engagement and Motivation 

● Enhanced Sales 

● Progressive Paths 

● Enhanced Social Loyalty 

● Improved User Experience 

Conclusion:- 

The only reason Gamification has been implemented by many organizations these days is             

that it makes the workplace more productive and engaging. Gamification changes the tenets             

of engagement and rouses representatives to change practices as a result. This is an              

automatic procedure; the more funnier the work will be, the more productive the output will be.                

When you remunerate clients for participating for the sake of entertainment, simple exercises,             

they connect with all the more frequently and all the more profoundly. 

--------------------------------------------------------------------------------------------------------------------------------------------------- 
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Gamification: A Paramount to Engage and      
Motivate New Employees  

 
Gamification offers managers another road for rousing or remunerating representatives          

without changing the crucial way of the undertaking itself. As it were, Gamification, when all               

around composed, will improve efficiency and laborer sentiments about the working           

environment without extra pay or assets. Gamification is about taking the substance of             

gaming—fun, play, straightforwardness, outline and challenge—and applying it to true goals           

instead of immaculate excitement. In a business setting, that implies outlining answers for             
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everything from office errands and preparing to showcasing or direct client           

communication by consolidating the reasoning of a business director with the imagination            

and devices of a gaming planner. 

Gamification is a demonstrated approach to fortify positive conduct. At the point when done              

accurately, it can be an imperative bit of your work environment culture and client benefit               

involvement. Begin with little, single objective gaming with unmistakable rewards and climb            

from that point. Utilize Gamification to separate your image according to your clients, your              

rivals, and your group. 

Let’s See How Gamification help Enhance Employee Engagement and Motivation 

Gamification is the way toward utilizing game thinking and diversion mechanics to tackle             

issues and draw in clients. A standout amongst the most essential ramifications of             

Gamification is that it offers businesses another road for spurring or remunerating            

representatives without changing the crucial way of the errand itself. At the end of the day,                

Gamification, when all around planned, will upgrade efficiency and laborer emotions about the             

work environment without extra remuneration or assets. 

● Boost Collaboration: Gamification helps your organization immediately propel        

representatives to share, learn, and become together crosswise over geological areas.           

It helps in fundamentally building coordinated effort among administration specialists          

around the world. 

● Enhances Sales, Support and Services: Gamification programs permit you, as a           

business to compensate the best bolster colleagues in light of speed, effectiveness            

and nature of support. In the event that you inspire information sharing practices, it              

helps reps tackle comparable sorts of client tickets more efficiently. Although deals            

agents are actually aggressive, a considerable lot of the means that prompt to an              

arrangement are not remunerated; in any case they are factually similarly as vital as              
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finalizing a negotiations. Gamification empowers deals chiefs to compensate         

consistent entertainers. It likewise can expand joint effort among deals agents. 

● Building Strong Social and Professional Bond: Gamification gives an effective          

framework to leading and following execution audits and giving companion          

acknowledgment to proficient achievements, giving an unmistakable pathway to         

proficient progression. For selecting, Gamification can boost representative referrals         

and keep initiates occupied with the business procedure from accommodation of their            

application through the last interview. Gamification can advance a positive          

organization culture, compensating your workers for cross-departmental joint effort or          

all inclusive volunteer projects. Utilize a Gamified stage to track accessible open            

doors, make them straightforward to your workers, and give a background marked by             

representative engagement in the projects. 

● Motivating Employees: Gamification, the method for using amusement based         

techniques to grow engagement in a non-gaming activity, may have begun as an             

anomaly put something aside for web 2.0 social new organizations, however is in the              

blink of an eye a recognized part of the web all around and the eLearning business                

particularly. Gamification is enormous in business and corporate planning too, while           

an extending number of endeavors are executing amusement based eLearning          

courses or adding a touch of Gamification to their present courses. 

Gamification: How it Enhances Professional Openings? 

As per a recent survey conducted, about 78% of specialists are using games-based inspiration              

at work and almost every one of the 91% say these frameworks enhance their work               

involvement by expanding engagement, mindfulness and efficiency. Game based inspiration          

is enhancing the work understanding for about all representatives who utilize it and 95% say               

they appreciate utilizing it. Gamification expands profitability levels for 90% of specialists and             

builds familiarity with collaborators’ objectives and undertakings for 86%. The top advantages            

of Gamification are: 
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● Expanded yearning to be grinding away and connected with 

● Motivation to be more profitable at their employment 

● Attention to keep focused and dodge diversion 

Why Organizations Follow Gamification Strategies? 

A perfect Gamification framework re-outlines common work exercises as connecting with,           

substantial benchmarks to seek after and outperform. 

● Enhanced Morale 

● Build Strong relationship with Client 

● Improved Employee Retainment 

● Maintain Healthy Environment at Workplace 

● Better Employee Collaboration 

Conclusion: 

Gamification is a word that just misleads many individuals. The thing you need to clarify to                

individuals is that it has nothing to do with recreations. Gamification is about driving business               

targets and propelling individuals through information. It’s not new but rather it has all of a                

sudden turned out to be all the more capable in light of the fact that we have this information                   

accessible to us. Gamification will be an inalienable piece of eLearning and corporate worker              

preparing later on, and it’s expanding selection by a wide range of organizations             

demonstrates that it’s not some sort of trend, but rather a characteristic expansion of              

preparing, with profound roots in instructional method and human brain research. 

----------------------------------------------------------------------------------------------------------------------------------------------------- 
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Why Gamification at Workplace is must for       
Driving your Business?  

 

Before coming over to the ways as to why you should supercharge your workplace with               

Gamification, let’s first clear about what Gamification is? Gamification is the reconciliation of             

gaming mechanics into non-gaming related regions. It implies taking employment          

fundamental errands that can be everyday, dreary and arduous and actualizing gaming like             

components – in particular, prizes, rivalry, and narrating – to energize cooperation,            

accomplishment, and profitability. Gamification works through abusing the normal human          
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love of rivalry, trivia challenges, status building, feeling of pride, and yearning for prizes.              

Gaming related components like identifications, levels, challenges and rankings rouse the           

individuals who hunger for test and rivalry, particularly among their associates. Gamification            

can be straightforwardly associated to execution. It is a comparative way to deal with giving               

rewards to representatives. 

How Gamification acts as paramount tool in Workplace? 

Gamification connects with, energizes, boosts and takes away the dreariness of schedules. It             

makes work feel new and intriguing. In addition, with regards to engagement, gamification             

permits you and your workers to set individual objectives and accomplish them all alone              

terms. Through Gamification individuals can get the acknowledgment they need and the            

feeling of achievement by having the capacity to take an interest in something fun, drawing in,                

and testing. 

Gamification works since it takes advantage of each of these helpers to keep representatives              

locked in. This union of innovation and efficiency is the place gaming mechanics are utilized               

as a part of a non-gaming setting. 

● Enhance client’s motivation 

● Helps transform business operations 

● Improve task efficiency 

● Boosts interest in technology and tasks 

● Enhance Employee engagement 

How Gamification acts as a Pivotal tool for Business Applications? 

● Boost Productivity and Employee Engagement: Gamifying the work environment         

places focuses with regards to accomplishment, giving representatives an additional          

push to achieve objectives. This can be proficient by offering a reward, testing             
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representatives to beat a high score, and cultivating a soul of cordial rivalry among              

colleagues. 

● Enhanced Skill Development: Gamification can be utilized for more viable onboarding,           

to show representatives the abilities they have to prevail at work, and to empower              

long-term workers to keep learning. A case of this would be level-based learning, in              

which a worker propels starting with one level then onto the next when they’ve              

consumed something new. This offers the representative both a feeling of           

achievement and a motivating force to keep learning. 

● Solving Complex Business Issues: Gamification boosts workers to locate an          

interesting answer for an issue and rapidly offering solution by breaking them into             

groups and setting their thoughts against each other. Nothing lights an aggressive fire             

speedier than a set time confine, an unmistakable objective, and the likelihood of             

winning a prize for being the best. 

● Enhancing Performance: Granting identifications, titles, and different rewards every         

time a representative takes care of an issue can impart a feeling of achievement.              

Deloitte did this with its Leadership Academy; every time a representative finished a             

fragment of the learning program, they were given identifications that they could share             

on their online networking pages. 

● Makes environment Funny: Gamification permits organizations to take standard parts          

of the work day and transform them into gaming. This makes for more joyful, more               

connected with laborers. Furthermore, that prompts to more noteworthy quality and           

higher efficiency — an exemplary win-win circumstance. 

The Takeaway: 

Gamification and workforce preparing are a characteristic fit. Gamification truly functions           

admirably to train on the grounds that a considerable measure of workforce preparing is dry               

and not exceptionally energizing. Distinctive Gamification arrangements are accessible for          

various spending plan. More organizations are receiving Gamification to enhance          
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engagement with both representatives and customers. When composed accurately,         

Gamification has ended up being exceptionally effective in connecting with individuals and            

inspiring them to change practices, create abilities or take care of issues. Utilizing a portion of                

the components utilized as a part of genuine gaming, Gamification can transform numerous             

different sorts of exercises into gaming. 

You may feel this is the sort of thing that exclusive cutting edge organizations could do. In any                  

case, that is not valid. Actually, in its most principal frame, Gamification has for quite some                

time been almost organizations are run. Deals rewards are a sort of gaming. They aren’t               

generally displayed that route, obviously. Be that as it may, now and again they are, finished                

with pioneer sheets and diverse ‘prize’ levels. Obviously, Gamification isn’t as basic as             

concluding that you will have a ‘fun’ work environment. 

------------------------------------------------------------------------------------------------------------------------------------------------- 

FOUR Common Gamification Mistakes to     
Avoid In Your Strategy 
Gamification is used by brands to rouse specialists, make sound contention among            

gatherings, create buzz or social confirmation, and bolster customer endurance, among           

various favorable circumstances. With a collection of frameworks: some easy to execute,            

some requiring early course of action, coding, or concentrated bent, any business can use              

Gamification to enhance comes to fruition, paying little mind to what your targets. The idea of                

implementing game mechanics in an endeavor setting is effective, and it’s getting a great deal               

of consideration. Business examines concentrate on best practices as opposed to botches.            

Games can be compelling to manufacture an extension between your image and clients, or to               

spur your representatives by boosting particular practices. Innovativeness and development          

are constantly welcome: in the period of engaged clients, customary dedication projects are             
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not helpful any longer, and gaming can be the ideal decision to drive customers through               

the trip from attention to change, buy and promotion. 

  
When think on one side, Gamification could turn out to be an outstanding feature in boosting                

up the business. But, this could only be possible if followed without any fallouts. Don’t Fret!                

Thinking that what could be the key points you need to keep in mind while following                

Gamification mechanics. We are here to help you list few of them. 

● Maintain list of your rivalries: Before setting up any Gamification strategy, the first             

thing you need to focus is to see what your competitors are doing, what Gamification               
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strategies are they following or what are their future plans. Finding out these             

possibilities, you need to set your Gamification strategies in order to see your             

business growth above your competitor’s one. 

● Avoid Excess of Discounts and Rewards: Prizes are fundamental to improve           

engagement and inspiration, yet in the event that you remunerate each and every             

achievement, clients won’t consider it important. There is no reason for compensating            

a wide range of practices, since individuals won’t comprehend what you’re attempting            

to rouse and your methodology will wind up as a too simple or baffling knowledge.               

Pick particular prizes for particular checkpoints, so your customers will feel like they             

have acknowledged something critical. There is no denying the fact that rewards are a              

pivotal piece in the engagement confuse. Prizes are the best approach to spur, drive              

engagement and keep clients needing more. However remunerates must be conveyed           

in the privilege way. The compensate structure of any diversion assumes a critical part              

in its prosperity. On the off chance that you always toss focuses, identifications, and              

prizes at your clients then they won’t consider them important. It will all of a sudden                

turn out to be simple, the prizes won’t feel unique. 

● Unplanned Targets: Gamification is an apparatus for accomplishing an objective.          

Distinctive settings suggest diverse objectives, and Gamification projects are powerful          

just when clients truly comprehend the reason. Objectives enhance inspiration: without           

clear objectives they will effortlessly lose enthusiasm for your diversion and brand.            

Keep in mind that both objectives and prizes ought to be a basic part of the                

Gamification arranging and development. On the off chance that you concentrate a lot             

on the component of fun itself, the hazard is to overlook what’s really important. You               

can make the most energizing amusement encounter, yet in the event that you don’t              

have clear destinations, you won’t pick up results. Gamification is only a part of a               

general methodology. To have a powerful Gamification outline you should begin with            

characterizing and having a reasonable comprehension of what propels your clients           

and what your principle objective is. Gamification can change long haul conduct, yet             
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many organizations and associations execute Gamification for their transient         

tasks. It is insufficient. Not just will your Gamification methods get to be stale and               

redundant, yet you won’t have the capacity to keep up your clients’ advantage. 

● Improper Design: You all are clearly aware of the fact that in order to have an                

enjoyable game experience there is need of good design. All your efforts and             

objectives will be in vain if your Gamification design is not implemented in proper              

format. Flawed mechanics and terrible outlined client experience are the most           

exceedingly terrible foes of each diversion – and each application by and large. On the               

off chance that the movement doesn’t work easily, clients will be confounded and at              

last leave the amusement. Ensure you appropriately test and assess all components            

and do a reversal at the diversion mechanics in the event that you recognize an issue. 

What Gamification Goals help you Achieve? 

Gamification goals help achieve you a lot in your business growth, but only when implemented               

in the right direction. Doing extraordinary work in Gamification requires determination,           

responsibility and a capacity to detect the risks. Here is the list of some of the targets                 

achieved by some of the NextBee clients who implemented well designed Gamification            

strategies: 

● Increased Productivity 

● Enhanced Client Loyalty 

● Improved Creativity and User Engagement 

● Increased Revenue 

● High Business growth 

The Takeaway: 

Engagement really relies on how Gamification is arranged and executed. Taking after the             

principles and getting away from these pitfalls is a tried approach to dodge the repulsive               

Game Over’ message to an unsuccessful diversion based methodology. 
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FIVE Reasons, why your Business needs      
Gamification?  
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Gamification is utilized as an engagement instrument for quite a long time in deals              

motivators, channel advancements and worker acknowledgment activities. Many        

organizations utilize gaming mechanics like scratch cards, group challenges, sweepstakes,          

tests, finishing an online profile, identifications, and so forth to guarantee enthusiasm for the              

key exercises that will drive member results. Knowingly or unconsciously, one is probably             

going to utilize a Gamification methodology in some frame to accomplish business objectives             

as it has turned out to be to a great degree fruitful in drawing in individuals. As associations                  

turn out to be more centered around business goals, gaming can make the working              

environment more gainful and set up associations with like minded individuals through fun             

and stimulation. 

Gamification tracks the different moves customers make while they attract with a particular             

structure. These estimations offer an entire perspective on how the stage is being used, and               

gives affiliations the data they need to make sense of if the program is successful. As a                 

Gamification buyer, you should guarantee the estimations inside the Gamification arrange           

partner to a bona fide increase in a metric that is basic to your business. Before setting of the                   

Gamification strategies for your business, you need to keep in mind some of the following               

points enlisted below: 

● Why you want to set up Gamification strategy for your business? The first thing you               

need to ask yourself is why you want Gamification to be implemented in your              

business. Regardless of what is happening in your association, Gamifying is not going             

to be a snappy alter answer for real issues. Gamification works best if the association               

has objectives that are anything but difficult to mean a scoring framework, particularly             

if those objectives can then be utilized to present rivalry. Business objectives like deals              

and consumer loyalty scores are anything but difficult to mean a point scoring             

framework and when uncovered over the association can be utilized to empower            

cordial rivalry between representatives. Making these rivalries open through self          

administration worker entryways can likewise expand client reception rates. 
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● Will Gamification truly help you Enhance Business growth: Another genuine          

thought is how much Gamification will truly profit your association. The objectives            

that are being Gamified ought to be fundamental to genuine accomplishment at your             

association. On the off chance that workers can score focuses and ‘win’ without the              

objective that has been accomplished having any substantial effect on your           

association, Gamification is a misuse of assets. The expression ‘Gamification’ might           

be new, yet the idea has been around for quite a while. Regardless of the buzz and                 

demonstrated results, many organizations are still not certain about utilizing          

Gamification. 

● Gamification will help you solve complex Business Issues: Another advantage to           

having clients sign in and take an interest on your site is that it permits you to utilize                  

them as a sounding board. Gamification can be a road to crowdsourcing if the              

organization utilizes client criticism from gaming and applies it to a business issue it              

is attempting to comprehend. 

● Gamification helps build strong relation with clients: Gamification is the powerful tool            

that helps let your clients know that you are accessible and associated with them.              

Someone rightly said that associations need to keep typical substance up on their             

locales with a particular true objective to stay top of mind. It’s definitely not hard to                

Gamify when it’s a social area or when you have an impressive measure of substance               

to keep the engagement new. Gaming is a perfect dealing with perspective for             

whimsical circumstances and that is the indispensable part we’re missing. There is a             

whole key part we’ve recently started to address. 

● Gamification help publicize your brand: Gamification is an imaginative and helpful           

approach to acquaint clients with another item you might dispatch. Like giving a free              

trial of your item, you can give clients a chance to try out your item as gaming intended                  

to show them how to utilize it. It’s giving the accomplishment that is associated with               

an inspiration. 

Conclusion: 
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Some acclaim Gamification as an awesome approach to expand profitability, associate           

with clients, and streamline work procedures and objectives. Others condemn Gamification as            

an overhyped craze that can’t in any way, shape or form enhance business results. In truth,                

Gamification can be advantageous for a few associations, yet it is wrong for each              

organization. 

Gamification is the utilization of gaming mechanics and gaming analogies to non-gaming            

situations. It alludes to applying gaming procedures to non-gaming forms for some reasons:             

to include fun and enthusiasm, to draw in, to permit individuals to experience adrenaline and a                

feeling of rivalry, and to pick up triumph. Counting gaming components to the organizations’              

techniques brings about a blend of fun and business, which makes routine exercises more              

appealing and has critical effect on the organization’s showcasing and worker execution. 

--------------------------------------------------------------------------------------------------------------------------------------------------- 
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